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ANTIGUA AND THE LPGA EXTEND LICENSE AGREEMENT
PEORIA, ARIZ. —The Antigua Group, Inc, one of the nation’s leading designers and manufacturers of lifestyle
apparel under the genuine Antigua brand, today announced an extension through 2022 of its long-standing
license agreement with the LPGA.
The agreement’s official designations for Antigua include Official Licensee of the LPGA, Official Licensee of the
LPGA Amateur Golf Association and Official Licensee of the 2021 Solheim Cup. Antigua product with various
LPGA logos will be available at a variety of retail outlets and at host tournament sites. Antigua provided the
American Team uniforms for the 2011, 2013, 2015 and 2017 Solheim Cups and is represented on the LPGA
Tour by many notable players including major champions Stacy Lewis, Brittany Lincicome and Brittany Lang,
along with Tour veterans Ally McDonald, Gerina Piller, Lizette Salas, Austin Ernst, Kim Kaufman and Alena
Sharp.
“All of us at Antigua are so proud of our long-standing relationship with the LPGA and our design and
development of Team USA uniforms for four Solheim Cups since 2011,” said Ron McPherson, President and
CEO of The Antigua Group. “Women’s golf and girl’s golf are key components to the long-term health of our
game and the LPGA is the driving force in growing participation in women’s golf.”
###
About the LPGA
The LPGA is the world’s leading professional golf organization for women. Founded in 1950 and
headquartered in Daytona Beach, Fla., the association celebrates a diverse and storied membership with more
than 2,300 members representing more than 30 countries. With a vision to inspire, empower, educate and
entertain by showcasing the very best of women’s golf, LPGA Tour Professionals compete across the globe,
while the Symetra Tour, the official development and qualifying tour of the LPGA, consistently produces a
pipeline of talent ready for the world stage. Additionally, LPGA Teaching and Club Professionals directly impact
the game through teaching, coaching and management.
The LPGA demonstrates its dedication to the development of the game through The LPGA Foundation. Since
1991, this charitable organization has been committed to empowering and supporting girls and women through
developmental, humanitarian and golf community initiatives, including LPGA*USGA Girls Golf, the LPGA
Women’s Network and the LPGA Amateur Golf Association.
Follow the LPGA on its television home, Golf Channel, and on the web via www.LPGA.com. Join the social
conversation at www.facebook.com/lpga, www.twitter.com/lpga and www.youtube.com/lpgavideo, and on
Instagram at @lpga_tour.

About Antigua
Headquartered in Peoria, Arizona, The Antigua Group, through its license sports division, holds license
agreements with National Football League (NFL), Major League Baseball (MLB), Minor League Baseball
(MiLB), National Hockey League (NHL) and the National Basketball Association (NBA), along with numerous
American universities and colleges for men's, women's and children's apparel, headwear and luggage. Antigua
additionally designs, produces and supplies product for corporate America and specialty retail managed under
its corporate division. Its golf division also holds license agreements with the PGA TOUR, LPGA and the PGA
of America.
Find Antigua on the web at: https://catalog.antigua.com and https://shop.antigua.com
Like Antigua on Facebook at: facebook.com/Antigua
Follow Antigua on Twitter at: twitter.com/AntiguaWear
See Antigua YouTube videos at: youtube.com/AntiguaWear
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